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Turbocharge Your LinkedIn Profile
Why you must be on LinkedIn
LinkedIn has made job boards nearly obsolete, at least from an
employer’s perspective. There are currently over 85,000,000 profiles
stored on LinkedIn, making it an efficient, cost-effective way for
decision-makers to get information on candidates, clients and
customers.
A LinkedIn Profile allows talent searchers to gain a 360-degree view of
candidates and their circle of influence, clearly things that a resume
cannot deliver. And it gives LinkedIn users a chance to say whatever
they’d LOVE to say to a potential employer (or client) … if only they
had the chance!

Why your LinkedIn Profile must be optimized
The best reason for LinkedIn Profile optimization is very simple: It’s an
opportunity to differentiate yourself and increase the likelihood of
being discovered in an ocean of individuals with similar credentials.
A fully optimized LinkedIn Profile allows you to communicate your
personal brand, thereby helping visitors to decide if you are truly a
“person of interest” to them.
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What sections of a profile can be edited?
• Name - First, last, and maiden names.
• Headline - Will default to your current job title. You can change it
to express your personal brand or how you want to be known (e.g.
Outstanding Client Service Professional).
• Summary - Information about your mission, accomplishments, and
goals.
• Experience - Professional positions and experience, including jobs,
volunteer posts, military, board of directors, non-profit, or pro sports.
• Education - School and educational information.
• Applications - You can add applications to your profile to display
your work, get professional insights, or collaborate with others.
• Certifications - Certifications, licensures, or clearances you've
attained.
• Recommendations
You
can
request
professional
recommendations and display them on your profile.
• Additional Information - Any other info you'd like to highlight,
including a link to your website, your Twitter name, associations, and
awards.
• Personal Information - Optional info such as phone number,
location, and birthday.
• Patents - Any patents you've applied for or received.
• Publications - Publications that have featured your work.
• Languages - Languages you understand or speak

03

Source: https://help.linkedin.com/app/answers/detail/a_id/5/related/1

“We do business with those we know, like and trust.
LinkedIn is the vehicle for setting that up.”
(J. D. Gershbein)
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LinkedIn Profile

LIP ≠ RES

Use the LinkedIn Profile to
communicate brand attributes,
emphasize interests, and
convey personality.

Your LinkedIn Profile is not your resume!
They have totally different functions and it’s important to understand
the difference.
• Your professional resume documents your goals, skills, education,
and most importantly, your relevant experience.
• Although your LinkedIn Profile contains an “Experience” section for
extracts of your resume, it is first and foremost a personal branding
page … an opportunity to convey your business personality in the
most polished and professional way.

• Both need to generate interest.
• Each must be “in synch” with the other.

}

… BUT

Professional Resume

• Bottom line: You clearly need both assets … but manage them
appropriately for their purpose.
Use the Resume to
communicate goals and
relevant professional
experience.
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Synchronize your LinkedIn Profile and Resume.
Take the extra time to be sure that extracts from your professional
resume match perfectly with the information shown on LinkedIn’s
“Experience” section.
Why?
Ask anyone who’s gotten tripped up in an interview when it was
discovered that what they claimed on their resume didn’t match up
with their LinkedIn Profile. For just a few minutes of additional work,
this kind of humiliating incident can be easily avoided.
Set up a process by which your LinkedIn “Experience” section is
updated any time there is new relevant information added to (or
removed from) your professional resume.
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Professional Resume
Jennifer Delacroix
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The Profile Summary: The Jewel of the Page
The Summary area of your LinkedIn Profile constitutes the “jewel” of
the entire page – because decision-makers scan the summary first
(only after reading your name and tagline). For this reason, your
Summary must be exceptional in every way possible.
Here are some suggestions that will improve your Summary:
1.

2.

3.
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Try to write in the first person “I am, I do …” ; it conveys an
authenticity that gets lost when writing in the third person (i.e.,
“Jennifer leverages her people skills when developing project
teams…,; Jennifer is a personal branding thought leader,” etc.).
Write your Summary in the Who/What/Goals format: The first
few bullet points tell people who you are, the next several points
explain what you do, and the final bullet provides information
about your professional goals or aspirations.
Have a friend or colleague listen while reading your Summary
aloud … then ask yourselves this question: “Does my LinkedIn
Profile pass the “So what” test? This will help you to pinpoint
areas that can be improved.

“You don’t want a LinkedIn Summary that sounds like it could be anyone’s
summary … you want to brand your summary so it speaks about you …
and only you. “
(William Arruda)

Summary

USING THE “WHO/WHAT/GOALS” FORMAT

I have a talent for verbal, written and visual “concept translation” … helping
professionals to unearth, develop, and communicate the concepts and ideas they can’t
articulate well themselves. (THE “WHO” COMPONENT)
I am currently a branding specialist with a special interest in helping individuals to
uncover their personal brand attributes. I coach them through the discovery process,
help them develop a strong, resilient brand, and guide them through the deployment of
their brand throughout numerous Internet channels.
I recently developed a portfolio of “illustrative marketing, branding, and advertising”
(IMBA) that provides compelling evidence of my concept translation and brand
development skills.
When not actively involved in branding projects, I do extensive research on the factors
that motivate people to buy. I also conduct webinars on corporate, product, and
personal branding. (THE “WHAT” COMPONENT)
I look forward to establishing strong ties with companies and organizations that need
bold, fresh ideas about branding and marketing. (THE “GOALS” COMPONENT)
( Note: LinkedIn gives you 2,000 characters for your Summary! Use them up! )

Specialties
Brand discovery, development, & deployment; visual concept translation, social media
consulting, writing and authoring, taglines, brand deployment strategies
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Think of your profile as a branding tool.
There are many ways to convey your personal brand and pick up
valuable mind share in the brains of decision-makers using your
LinkedIn Profile.

Your brand is your unique
business identity and your
reputation … all of the best
attributes you want others to
know about.

The LinkedIn Profile gives you a
platform for communicating
that brand to millions of users
worldwide!

Energetic
idea developer
Relentless in
pursuit of ROI

Here are just a handful of things you can do to raise brand awareness
for all visitors to your profile:
• Use “power words” to describe your unique skills and talents. A
helpful list can be found here:http://www.youthjobs.ca/power_words.html
• Instead of the traditional “title” under your name, consider creating
a tagline. It requires creativity … but the payoff can be significant
because of its ability to attract the attention of the right people.
• Using the SlideShare application, design a slide deck that visually
displays who you are, what you do, and why people should care.
• Whenever possible, get the word out about your brand by joining
groups, participating in discussions, asking and answering
questions, and consistently linking posts on other social media sites
to your LinkedIn Profile (and vice versa).
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Creative
problem-solver

Seen by many as “go
to gal” for … …
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TITLES ARE OK …

Titles are OK, but taglines have “marquee value.”

Branding, Marketing,
and Advertising Director
Signature 21 Professional
Branding Services

Why is a tagline generally better than a title?
When your name shows up in a LinkedIn search, it’s not just your
name that’s displayed … it’s whatever you’ve chosen to include as your
title, too. But conventional job titles carry relatively low “DV” –
differentiation value.
Taglines, by contrast, have what Eric Schwarz (“The Tagline Guru”)
calls marquee value … the ability to capture in few short words a
memorable snapshot of your brand image.
If you don’t feel you have the skill to capture your brand in a tagline,
consider consulting with a branding or marketing specialist. It is a
valuable asset that can generate a great deal of interest and a great
deal of traffic.
Look at the graphic on the facing page … Which version of Jennifer’s
profile would you be more likely to remember? And think about the
power of brand recall if your tagline resonates in the mind of a hiring
manager, recruiter, or decision-maker!
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AVIS, “We Try Harder” © 2011 Avis Rent A Car System, LLC

… BUT TAGLINES
HAVE “MARQUEE
VALUE”

I give brands “top of
mind” status by making
them impossible to forget!
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Try to avoid “corpspeak” and overused terms and
phrases. The graphic below shows the ten (10) most
overused buzzwords in the USA (Source: LinkedIn).

Be creative and efficient in the way you write.
Decision-makers are busy people. In scanning a LinkedIn profile, they
look for writing that pops off of the page and hits hard with positive
impressions.
How you write will have a strong impact on the way you are perceived.
With that in mind, aim for:
•
•
•
•

Clean, clear and unambiguous writing
Powerful, impactful writing
Original, expressive wording and phrasing
A clear command of language

Here are some common errors that can drive decision-makers away from
your page:

•
•
•
•

Muddy, ambiguous phraseology
Failure to make a point assertively
Language errors: spelling, punctuation, grammar, etc…
Excessive use of “corpspeak,” buzzwords, and cliches.
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Be direct, assertive, and interesting. Make good use of
the dictionary and thesaurus. Have others review it
before you post it. Refresh it regularly.
NOT GOOD
An innovative, dynamic and resultsoriented professional with a proven
track record of being a team player in
the fast-paced word of entrepreneurial
problem-solving.

MUCH BETTER
A tough-minded IT leader who gets
the job done with zero loose ends.
Especially effective in balancing
multiple projects, competing agendas,
and constantly shifting priorities.
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I have a talent for verbal, written and visual “concept translation” … helping
professionals to unearth, develop, and communicate the concepts and ideas they
can’t articulate well themselves.

Embed keywords for SEO benefit.

I am currently a branding specialist with a special interest in helping individuals
uncovering their personal brand attributes. I coach them through the discovery
process, help them develop a strong, resilient brand, and guide them through the
deployment of their brand throughout numerous Internet channels.

SEO (Search Engine Optimization) includes all of the things you can do
to drive traffic to your web site, your blog, or your LinkedIn Profile.

I recently developed a portfolio of “illustrative marketing, branding, and
advertising” (IMBA) that provides compelling evidence of my concept translation
and brand development skills.

Search engines “crawl” the web for keywords when people type in their
search queries. The more you can embed your own keywords into your
LinkedIn Profile, the higher your SEO benefit.

When not actively involved in branding projects, I do extensive research on what
factors motivate people to buy; I also conduct webinars on corporate, product,
and personal branding.

Suggestions for optimizing your LinkedIn Profile for SEO benefit are:

I look forward to establishing strong ties with companies and organizations that
need bold, fresh ideas about branding and marketing.

1.

Customize the URL for your public profile (in the “billboard”area).

2.

The customization URL is as follows:
http://www.linkedin.com/in/yourname.

3.

Embed keywords strategically throughout your profile.

4.

Try to list up to the maximum of three (3) links in the billboard
area (e.g., your business web site, your personal web site, your
blog). When entering the anchor text for the hyperlink, embed as
many of your keywords as possible.

5.

For help in determining your best keywords, do a Google search on
“how to find keywords for SEO” … there are hundreds of links!
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ASK FOR AND OFFER RECOMMENDATIONS

Add recommendations and connections.
Recommendations from colleagues, business partners, former
managers/supervisors, or well-satisfied clients go a long way in
establishing your value and credibility.
For hiring managers, they provide a snapshot of a candidate’s
strongest positives simply by scanning the frequency with which key
descriptors are cited.
Example:
If you have 10 recommendations, and 8 of the 10 have described you
as “highly creative”, “expert writer”, and “unusually talented graphic
designer,” it’s a safe bet that you display these characteristics on a
consistent basis.

Be persistent in seeking (and giving!) recommendations.
Connections are a slightly different story: You obviously want to
increase your connections as much as you can, but you also need to
connect to those with whom you feel comfortable establishing a
relationship.
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KEEP BUILDING YOUR DATABASE OF CONNECTIONS
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Join or start groups.
Why bother with LinkedIn Groups?
The simple answer is to locate people with shared interests and
establish valuable new connections.
By searching through the listing of LinkedIn Groups, you’ll be able to
locate your industry and target audience. After that, you can sign up to
join a particular group simply by clicking a link.
Some groups allow instantaneous acceptance while others require the
“admin” to reply and approve your request.
Group discussions allow you to communicate with people all over the
world. You can begin networking by participating in the discussions,
starting a discussion, “liking,” commenting, etc.
It doesn’t take long for the benefit of group participation starts to
show up in the form of increased traffic to your profile page.
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Find the groups that
will be of most interest
to you.
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You can remove the reading
list at any time.

Include an Amazon Reading List.
There are distinct benefits for adding an Amazon Reading List to your
LinkedIn Profile.
A reading list:
• Gives you the opportunity to make an emotional connection with
individuals you’ve never met and build relationships based on
shared interests. Don’t forget that decision-makers may get a better
overall image of your brand by seeing what you read.
• Reveals your interests, passions, and points of view. As long as you
don’t object to sharing the information, this gives your personal
brand a powerful boost.
Note:
You can update your reading list from either the home page or your profile
page.
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You can add more titles
at any time.
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Keep your network posted with status updates.
In the social media climate of 2011, keeping your network posted with
status updates is (or should be) a routine procedure.
When you click the link that says “Post an Update” directly underneath
your name and title (or tagline), the blank update box appears and
gives you the opportunity to share information about what you’re
doing, how you’re doing it, why you’re doing it and where you’re doing
it. There is also an option for you to “attach a link” if you wish viewers
to be directed elsewhere.
The basic question you’re responding to when typing a status update
is: “What are you working on?” To keep the update relevant for
others, try to make it informative, helpful, and interesting (however,
don’t confuse interesting with “entertaining” … your focus should be
totally professional and appropriate).
Also: The savvy LinkedIn user will leverage the power of status
updates by embedding special keywords when making an entry.
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Applications usually require
some time for experimentation
and trial & error testing.

Take advantage of LinkedIn’s applications.
LinkedIn has over twenty applications with which you can create
content with high visual interest.
In “Edit” mode while viewing your LinkedIn Profile, look for the
Applications header and click on “Add an application” to view the
current list.

continued

15

Determine which apps will give
your profile the best branding
benefit, then try some of them
out.
They can be easily removed if
the results don’t meet your
expectations.
Jason Alba, author of the
best-seller “I’m on LinkedIn –
Now What?” suggests not
overloading your profile with
applications; they can easily
become distractions from your
brand message.
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Be the architect of your own brand.
Your LinkedIn Profile is a great place to show off your brand … all the
attributes that make you unique, special, relevant, credible, authentic,
and just plain interesting.
It’s worth the time to devise a plan for developing a truly optimized
LinkedIn Profile. Take time to consider points such as the following:
Expressive (but concise) writing, embedding keywords
judiciously, leveraging “Applications” (for visual impact),
learning “how to tell your story”, maximizing the impact of
your title/tagline, getting involved in groups, etc…
Since LinkedIn does not allow for a great deal of graphical interest
(other than what can be generated by using applications like
SlideShare or GoogleDocs), you’ll need to rely heavily on strong,
compelling writing to make some of your best branding points.
When writing anything for your LinkedIn Profile, keep the following
“fill in the blank” statement in the forefront of your mind:
Nobody does ____________ better than me.
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A personal brand must be built with diligent, architectural precision … and
that takes a great deal of work. But once built, it towers over the
competition like a skyscraper of instant recognition.
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Brand Awareness

Target your profile for “Brand Awareness.”
You need to establish brand awareness so that people think of you when a
need or problem surfaces for which you provide the solution.
They’ll think of you because you have created an association – in their minds –
between you and the solutions you provide.
While the LinkedIn Profile is a special platform from which to launch and
maintain your personal brand, you need to be diligent about keeping your
profile “on brand” (consistently emphasizing your best attributes as frequently
as possible).
Bottom line:
Anything you add, change or delete on your LinkedIn Profile must be viewed
through the prism of branding benefits. Clearly the profile belongs to you, but
never forget that its real value lies in the minds of those who read it.

Decision-makers see brands,
not individuals.
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Please
credit
image to:
http://www.businessol.com/seo-blog/wp-content/uploads/2010/10/brand-awareness.jpg

Note: Copyright holder for image above is unknown.
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LinkedIn should be just one piece of
your overall social media strategy.
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Make your profile a digital marketing hub.
When your LinkedIn Profile has been fully optimized, start to think
about your overall social media strategy and how to fully engage the
power of one application to feed another.
In today’s Internet-based environment, it’s what you publish that
matters most. So getting your blog posts, comments, questions,
answers, articles, videos, portfolios, etc… seen by as many social media
users as possible can provide tremendous visibility and name
recognition.
If you have a blog, use LinkedIn’s Status Update to highlight something
from a new or recent post … and be sure to embed a shortened URL in
the update pointing to the article so users can see the full blog post.
Note:
You can find a comprehensive list of URL shorteners here:
http://blog.go2.me/2009/01/exhausting-review-of-link-shorteners.html

Please
credit
image to:

http://vator.tv/images/attachments/300708073419bubblus_social_media_1.jpg
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About This Slide Deck
Message from Chip

Usage Notes

I built this slide deck to help LinkedIn users optimize their profiles for
personal branding benefit.

1.

The blue shaded area at the top of a LinkedIn Profile goes by
many names; the term I’ve chosen to use in this slide deck is
billboard (based on videos from LinkedIn expert J. D. Gershbein,
Owlish Communications).

2.

Throughout this deck, I have used a billboard for Jennifer
Delacroix … Please note: This is a fictitious character developed
to help illustrate the concepts. The data on her billboard is
fictitious also.

3.

The format of this slide deck is widescreen (16:9). It will
eventually become the prototype for a video series (planned for
widescreen, high def format). If you have difficulty reading the
print on your monitor, please consider printing the deck (the print
security setting on this PDF
file is “unlocked” for your
convenience).

My research revealed that there are numerous LinkedIn users whose
profiles fail to communicate their personal brand on a page which has
been specifically designed just for that purpose. It’s my hope that this
information will help those who seek to improve their levels of visibility
and engagement via their LinkedIn Profiles.
I would like to thank my nephew, Matt Huppert, for all of the hard
work he did in helping me put this slide deck together. Matt has a BA
in Communication from Rutgers University and has corporate
experience in sales, marketing and advertising.
I hope you find the information inspiring.
Chip Hartman
chip@meridiasystems.com
June 7, 2011
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Resources, Credits & Acknowledgements
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
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•
•
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Jason Alba (author, I’m on LinkedIn – Now What?)
Rod Colón (LinkedIn power user & “hands-on” expert)
J. D. Gershbein (videos, blog posts, articles, TV spots)
Dan Schawbel (blog posts, articles)
Gary Vaynerchuk (videos, blog posts, articles, presentations)
Chris Brogan (blog posts, articles)
William Arruda (books and videos)
Kirsten Dixon (and William Arruda)
Videos by Jonathan Duarte (YouTube)
Connecting with customers through LinkedIn, Kirsti Scott, 6/18/2009
https://help.linkedin.com/app/answers/detail/a_id/1160 (Frequently Asked Questions about Applications)
http://learn.linkedin.com/profiles/
Thomas E. Kenny, SlideShare Presentation at http://www.slideshare.net/thomasekenny/linkedin-questions-answers
LinkedIn’s own HELP file on Profiles (good for structure and layout)
LinkedIn Profile Tips: The 10 Mistakes You Want to Avoid and Why (Windmill Networking)
All Roads Lead to and from Your LinkedIn Profile (J. D. Gershbein)
http://learn.linkedin.com/profiles/overview/ (LinkedIn Corp. Video)
Make your LinkedIn Profile Work For You (Chris Brogan)
Are you making these mistakes on your LinkedIn profile? (Kelly Parkinson)
Executive Branding and Your LinkedIn Profile (Meg Giuseppi)
Ten Ways to Use LinkedIn (Guy Kawasaki)
LinkedIn for Selling and Consulting (Edward C. Callahan, Jr.)
Eric Swartz (“The Tagline Guru”, www.taglineguru.com)
All images without on-page attribution were obtained from bigstockphoto.com and istockphoto.com with appropriate licenses.
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Is your

Many experienced business
professionals don’t have the time
or creative writing experience to
develop a compelling LinkedInProfile ...
at least one that’s an accurate reflection of
their talents and skills.
But it’s far more than just powerful writing ...
it’s powerful packaging, too. A LinkedIn
Profile must capture and convey personality
and image as well. This can be a frustrating,
time-consuming exercise in futility.
Do you want to risk having a profile that misrepresents your
true level of talent and professional experience? Or do you
want a profile that accurately captures your brand image?

Profile helping you ― or hurting you?

•
•
•
•
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